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with our brand mission. She embodies 
the determination and momentum 
of the next generation of elite golfers, 
and we are proud to support her as she 
begins her LPGA Tour journey while 
continuing to champion walking golf 
through innovation and access.”

In addition to attending the MGI 
dinner, Cooper helped showcase the 
MGI product on their impressive stand 
on the PGA Show floor as the brand 
unveiled its latest innovations.

Cooper began on the Epson Tour in 
2024, before finishing inside the top 10 
of the Tour standings in 2025, earning 
her LPGA Tour card for the 2026 season.

In 2025, MGI became an official electric 
caddy partner of the Epson Tour and 
sponsored five players throughout the 
season, including Cooper.

“I’m excited to continue my 
partnership with MGI Golf,” said Cooper. 
“Their reliability and attention to the 
golfer’s needs make me proud to 
partner with them.”

From the 2026 PGA SHOW 

I N welcoming more than 34,000 
industry professionals, from 90 
countries and all 50 US states, the 73rd 

PGA Show delivered another powerful 
statement on the strength, scale and 
future of the global golf industry. 

Held in January and marking the 40th 
consecutive year at the Orange County 
Convention Centre in Orlando. Florida, 
the PGA Show reached its largest size 
since 2009, featuring more than 1,195 
participating brands, market leaders, 
veteran manufacturers and emerging 
companies entering the golf marketplace, 
all showcasing thousands of new 
innovations in equipment, technology, 
fashion, training aids and golf-related 
services. 

The show spanned 1.1 million square 
feet of exhibition space, referenced as 
more than 16 kilometres of show aisles, 
the event representing an estimated $1.2 
billion in potential golf industry spending.

And Inside Golf was there, checking 
out the latest products and innovations, 
talking to experts, engineers, 
manufacturers, industry professionals and 
fellow media attendees, in getting a feel 
for where golf may be headed in 2026 and 
beyond. 

See following a few of our observations 
from the 2026 PGA Show. 

Bridgestone Tour B Series golf 
balls

Bridgestone had a considerable presence 
at the PGA Show’s Demo Day, then again 
at the indoor and on-site driving range, 
in showcasing their new range of Tour B 
series golf balls 

Ken Fujimori, Vice President Marketing 
from Bridgestone unveiled to Inside Golf 
the new range of Tour B series, which with 
a varying range of characteristics can 
be fitted to the needs of each individual 
golfer.

“These are brand new, just launched,” 
Fujimori began. 

“We have the new X and XS for golfers 
with over 105 ball speed, then the RX and 
RXS for under 105 ball speed.”

Fujimori explained the second two of the 
four models, the RX and RXS  are designed 
with a lower compression for less spin off 
the driver.

“Golfers with high spin off the driver lose 
distance. If you can reduce the spin level 
they can gain distance, maybe even 10-20 
yards,” he said. 

How then have they done it, as in 
changed up and improved what was 
already a high performing ball? 

“We’ve developed a new mantle layer 
with more density,” Fujimori said. “The 
combination of the core and new mantle 
delivers more ball speed. We’ve also shifted 
the weight a little towards the outside of 
the ball, making the MOI higher, which 
makes the ball fly straighter and longer.” 

For evidence as to the potential 
performance of the new balls, Bridgestone 
sites the fact that Chris Gotterup, already 
a two-time winner on the PGA Tour, won 
at the Sony Open in Hawaii using the Tour 
BX, then again in Pheonix at the WM Open 
soon after. 

“He likes the flight and the ball 
penetrating through the wind,” Fujimori 
said. 

Australian Jason Day and Tiger Woods, 
two others with a preference for the 
Bridgestone ball and the Tour BX model. 

Rob Willis
rob@insidegolf.com.au

Your Inside Golf editor, now north of 60 
years of age with ball speed under 105, 
went through the fitting process, with the 
Tour RX identified as my ideal ball, while 
putting it into play with a level of success 
since returning from the PGA Show. 

In Australia golfers can go through the 
fitting process on the Bridgestone website, 
at www.bridgestonegolf.com.au/, to find 
out which of the latest Bridgestone balls 
best suits their game. 

Callaway Quantum 
For Callaway, it was all about Quantum 

when it came to their 2026 new 
product release, a range of drivers and 
fairway metals, along with a new game 
improvement style iron. 

Inside Golf was taken through the new 
range by Daniel Bladen from Callaway Golf. 

“It’s a beautiful driver,” he began. “There 
is lot of detail in the design, which will 
connect with consumers. The force face 
technology gives us a better face than 
we’ve made before. It allows for it to flex 
faster and the only way we were going 
to do that was to provide strength from 
behind.” 

Which is where the carbon and poly 
mesh comes in. 

The Quantum comes in the Max 
standard, the Max D, which is the draw bias 
model, the Triple Diamond, popular as the 
‘tour workhorse’, and the Tour Max, which 
is more forgiving. 

With a big stable professionals on the 
various tours around the world using 
Callaway, Bladen explained the acceptance 
had been close to unanimous. 

“Amongst all of our marquee players, 
we’ve had record high conversions. 
They’ve put the driver straight into play,” 
he added. 

As for the Quantum irons, Callaway has 
somewhat returned to its roots. 

“They are super game improvement, they 
scream forgiveness, going back to where 
Callaway’s heritage was,” Bladen expressed. 

See on following pages of Inside Golf 
a ‘We Tried it’ feature on the Callaway 
Quantum driver.

MGI E Boost and Ai Navigator 
Halo 

MGI, the dominant electric golf buggy 
brand in the Australian market, continues 
to spread its wings internationally, with 
their stand at the PGA Show, featuring 
two exciting new products, attracting 
considerable attention. 

The MGI E-Boost, a new technologically 
advanced hybrid push cart and the Ai 
Navigator Halo, the latest and most 
technologically advanced of the MGI 
electric buggies, were launched in Orlando 
and according to CEO Carrie Edwards-Britt 
the response was overwhelmingly positive. 

“Although all our innovation is driven by 
the latest technology, customer feedback, 
and our own design ideas, launching the 
E-BOOST and Ai Navigator Halo at the PGA 
Show gives us real time feedback from 
the golf industry, and that’s invaluable,” 
Edwards-Britt expressed. 

“We are energised and invigorated by 
the positive response to both the E-BOOST 
and Halo at the show. Both seem to strike 
a chord with golfers, prompting reactions 
like, ‘Wow, how has no one thought of 
that before? And ‘you’ve really listened to 
customer feedback’. 

“It’s a lot of hard work and a significant 
investment for our company, but we 
believe it’s well worth it.” 

Both the E-Boost, designed as a push 
cart, with all the creature comforts people 
know of a push cart, but with a hidden 
motor and a tiny battery which clips onto 
the back of the cart, and the Ai Navigator 
Halo, a compact electric buggy with 
amazing technology, are now available to 
Australian golfers. 

Seed Golf balls 
Continuing to challenge the established 

brands, is the Seed golf ball, previously 
detailed in Inside Golf as the ball produced 
in Ireland, created by an Australian. 

Queenslander Dean Klatt, who from 
his base in Dublin continues to build 
on the initial success of the Seed ball, 
hosted industry professional and media 
influencers at an offsite event at the 2026 
PGA Show and attended by Inside Golf.  

The SD02, a four-piece ball perhaps best 
suited to often windy, links style of golf, is 
an already popular ball in the range that 
has been updated and improved. 

“It was our lowest flighted golf ball, 
suited to the links of Ireland, but the new 
model has been designed with a higher 
ball flight than it had before, which means 
keeping it in the air a little longer, so more 
distance,” Klatt said. 

Also in the Seed range is the 01, their 
professional ‘tour ball’, the 05, which 
features lower compression and a softer 
feel and the X1, a firm compression, lower 
spin ball. 

And while presented in dozens packs 
and three ball sleeves, Seed ‘Loosies’, golf 
balls sold in bulk, without unnecessary 
packaging, are becoming a bargain 
purchasing option for many, coming in 50 
or 100 ball quantities. 

“They’re for people who have tried a 
dozen and think ‘that’s a pretty good ball’, 
then they put them in the back of the car 
and grab a few out when they need them. 
Save money, save the environment,” Klatt 
added.

Bridgestone’s Ken Fujimori explains the new Tour 
B Series ball range to Inside Golf Editor Rob Willis

MGI CEO Carrie Edwards-Britt and Head of 
Marketing Jodi Mitchell in front of the MGI stand at 
the PGA Show.

Seed ‘Loosies’, golf balls sold in bulk without 
unnecessary packaging.

A FRESH face on PXG posters on display 
at the PGA Golf show was that of Marco 
Penge, the Englishman who will compete 
on the PGA TOUR in 2026 after a stellar 
season in Europe last year. 

Penge, who finished second behind 
Rory McIlroy on the DP World Tour’s Race 
to Dubai rankings in 2025 to earn one of 
the 10 PGA TOUR exemptions on offer, 
while also moving his world ranking 
into the top 30, was announced as a star 
signing for PXG as the newest member of 
its professional playing staff. 

“A powerful ball striker with a 
fearless competitive style, Penge 
brings momentum, precision, and a 
performance-first mindset to the PXG 
family,” PXG’s press release expressed.

“He’s a long-hitting, high-octane player 
who proved his ability to beat the best in 
the game by winning the Spanish Open 

in 2025 and qualifying for The Open and 
The Masters.”

“From the first conversation, it was clear 
PXG is obsessed with performance,” said 
Penge. “The fitting process, the people, 
the technology … it’s all built to help 
players compete at the highest level. I’m 
excited to work closely with the team 
and put PXG equipment in play every 
week.”

Penge opened the new PGA TOUR 
season by putting in play the PXG 
Lightning® Tour Mid Driver, a PXG Secret 
Weapon® Mini Driver, PXG 0311® GEN8 4 
Iron and PXG 0317 ST® Irons 5 to pitching 
wedge. 

He joins a PXG professional staff which 
includes PGA Tour stars Christiaan 
Bezuidenhout, Eric Cole and Jake Knapp, 
along with Celine Boutier, Megan Khang 
and Christina Kim from the LPGA. 

PGA Show – The Players 
PXG sign DP World Tour star Penge 

MGI, Australia’s No 1 electric golf buggy 
brand, hosted a special guest at their 
PGA Golf Show dinner in Orlando this 
year. 

At the annual event, held each 
year during PGA Show week, MGI 
announced their two-year partnership 
with LPGA Tour rookie Hailee Cooper, 
marking the brand’s growing 
investment in competitive golf.

Cooper, who in a breakthrough 
performance challenged for a time 
at the 2025 US Open before finishing 
seventh, will serve as an official MGI 
Golf brand ambassador throughout 
the next two seasons as she makes her 
LPGA Tour debut in 2026.

“This partnership represents a 
pivotal moment for MGI as we deepen 
our investment in professional and 
women’s golf,” said Miranda Turner, CEO 
of MGI Golf Inc in the US. 

“Hailee’s rise through the competitive 
ranks, her commitment to walking and 
her approach to performance align 

LPGA Tour rookie becomes an MGI brand ambassador 

Marco Penge has joined the PXG professional staff 
for what will be his first year on the PGA TOUR. 

LPGA rookie Hailee Cooper will be an MGI 
ambassador for the next two years.

Next month from the PGA Show – product reveals and all the latest from PXG and their Gen 8 series irons and Lightning drivers, 
Odyssey putters, Callaway Chrome golf balls, as well as new clubs from PING and Srixon. 

The new Quantum driver made quite the 
impression at the PGA Show.


